SOUTH DAKOTA BOARD OF REGENTS
ACADEMIC AFFAIRS FORMS

New Course Request

College of Arts, Humanities and Social Sciences / Ness

SDSU School of Management and Economics

Institution Division/Department

Dennis D. Hedge 2/17/2026
Institutional Approval Signature Date

Section 1. Course Title and Description
Prefix & No. Course Title Credits
MKTG 754 Marketing Strategy and Analytics 3

Course Description \

This rigorous, case-based course integrates advanced quantitative modeling with executive-
level marketing strategies. Students will master foundational frameworks, directly applying
analytical tools for product design and new product forecasting. A core focus is on
profitability, leveraging comprehensive data analysis to guide optimal resource allocation and
demonstrate a clear Return on Marketing Investment (ROMI). Students will be equipped to
manage the full data-to-decision cycle.

Pre-requisites or Co-requisites

Prefix & No. Course Title Pre-Req/Co-Req?
None
Registration Restrictions

‘ None

Section 2. Review of Course

2.1. Will this be a unique or common course?
m Unique Course

Prefix & No. Course Title Credits
MKTG 582 Marketing Planning & Strategy 3
BADM/MKTG 576 | Marketing Research 3
Provide explanation of differences between proposed course and existing system catalog
courses:

MKTG 582 Marketing Planning and Strategy examines the development, evaluation, and
implementation of marketing strategy in complex environments. Students become familiar
with the range of decisions implicit in strategic market planning and develop skills in using
a variety of analytical frameworks for making decisions through the use of case analyses
and simulation games.

BADM/MKTG 576 Marketing Research provides an in-depth study of the primary
methodologies of marketing research. Emphasis is places on collecting, analyzing,
interpreting and presenting information for the purpose of reducing uncertainty surrounding
marketing and management decisions.

The proposed course is different because it is a strategy course with an integrated,
advanced analytics specialization, while MKTG 582 is a general strategy course that uses
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analysis and simulations as supporting methods. BADM/MKTG 576 is a research
methods class, not a strategy & analytics class.

Section 3. Other Course Information
3.1. Are there instructional staffing impacts?
No. Schedule Management.
Explanation: Workload is available. This course was previously offered as MGMT 792
Topics. This request assigns a permanent course title and number.

3.2. Existing program(s) in which course will be offered (i.e., any current or pending
majors, minors, certificates, etc.): Operations Management (M.S.) — Business Analytics
Specialization

3.3. Proposed instructional method by university (as defined by AAC Guideline 2.4.3.4): R - Lecture

3.4. Proposed delivery method by university (as defined by AAC Guideline 2.4.3.B and 2.4.3.B(A-1)):
001 — Face to Face, 015 — Online Asynchronous

3.5. Term change will be effective: Fall 2026

3.6. Can students repeat the course for additional credit? No

3.7. Will grade for this course be limited to S/U (pass/fail)? No

3.8. Will section enrollment be capped? Yes, max per section: 20

3.9. Will this course equate (i.e., be considered the same course for degree completion) with
any other unique or common courses in the common course system database? No

3.10. Is this prefix approved for your university? Yes

Section 4. Department and Course Codes (Completed by University Academic

Affairs)

4.1. University Department: Ness School of Management and Economics

4.2. Banner Department Code: SSME

4.3. Proposed CIP Code: 52.1402

Is this a new CIP code for the university? No

NEW COURSE REQUEST
Supporting Justification for On-Campus Review

Nicole Klein Nicole Klein 11/21/2025
Request Originator Signature Date
Joseph Santos Joseph Santos 11/21/2025
Department Chair Signature Date
Jason Zimmerman Jason Zimmerman 12/1/2025
School/College Dean Signature Date

1. Provide specific reasons for the proposal of this course and explain how the changes
enhance the curriculum.
This course has been taught as a special topics course for more than 5 years as a required
course in the Business Economics emphasis within the M.S. in Economics program. This
rigorous, case-based course integrates advanced quantitative modeling with executive-level
marketing strategies. Students will master foundational frameworks, directly applying
analytical tools for product design and new product forecasting. A core focus is on
profitability, leveraging comprehensive data analysis to guide optimal resource allocation
and demonstrate a clear Return on Marketing Investment (ROMI). Students will be equipped
to manage the full data-to-decision cycle. MKTG 754 will provide fundamental marketing
tools to students in the Operations Management (M.S.) — Business Analytics Specialization.

2. Note whether this course is:
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Required D Elective

3. In addition to the major/program in which this course is offered, what other
majors/programs will be affected by this course?
Students in the M.S. in Economics, M.S. in Operations Management, and M.S. in Operations
Management — Supply Chain Management Specialization may complete the course as an
elective.

4. If this will be a dual listed course, indicate how the distinction between the two levels will
be made. N/A

5. Desired section size 20
6. Provide qualifications of faculty who will teach this course. List name(s), rank(s), and
degree(s).

Rohini Daraboina, Assistant Professor, Ph.D.

7. Note whether adequate facilities are available and list any special equipment needed for
the course.
Facilities are adequate. No special equipment is needed.

8. Note whether adequate library and media support are available for the course.
Library and media support are adequate.

9. Will the new course duplicate courses currently being offered on this campus? No

10. If this course may be offered for variable credit, explain how the amount of credit at each
offering is to be determined. N/A
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