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SOUTH DAKOTA BOARD OF REGENTS 

ACADEMIC AFFAIRS FORMS 

New Course Request 
 

SDSU 

 College of Arts, Humanities and Social Sciences / Ness 

School of Management and Economics 

Institution  Division/Department 

 

Dennis D. Hedge  2/17/2026 

Institutional Approval Signature  Date 

 

Section 1. Course Title and Description 
Prefix & No. Course Title Credits 

MGMT 759 Integrated Operations and Business Systems Management 3 
 

Course Description 

This advanced course challenges students to synthesize and apply the comprehensive knowledge 

they have acquired throughout their graduate studies in operations management to develop and 

execute strategic business decisions, drawing on topics in operations, marketing, management, 

economics, and finance. 

Pre-requisites or Co-requisites 

Prefix & No. Course Title Pre-Req/Co-Req? 

None   

Registration Restrictions 

Department Consent 

Section 2. Review of Course 
2.1.   Will this be a unique or common course? 

X Unique Course 

Prefix & No. Course Title Credits 

MGMT 770 Capstone Experience 3 

MGMT 750 Strategic Management 3 

Provide explanation of differences between proposed course and existing system catalog 

courses:  

MGMT 770 Capstone Experience provides an integrated field experience for the MBA in 

Applied Management participant. Knowledge, skills, and management decision making 

capabilities developed or enhanced in the program will be applied at the participant's work 

site.  The on-site supervisor and the Internship Coordinator will conduct a performance 

evaluation at the participant's place of work. Written papers will enable the participant to 

reflect on the entire MBA in Applied Management program. 

 

MGMT 750 Strategic Management requires the application of strategic know-how 

(concepts, principles, techniques) using the case-study approach. Knowledge and skills 

learned in previous courses are re-examined, and managerial skills necessary to transform 

companies into sustainable, ethical, and profitable entities are further developed. 

 

The proposed course is different because it is not a field-based (internship) course (like 

MGMT 770), and it is more comprehensive course in comparison with the MGMT 750 in 

terms of in-class learning experiences and coverage of topics, concepts, and analytical 

tools. MGMT 759 will cover not only strategic management, but a broad spectrum of 
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relevant concepts with focus on quantitative analyses for decision making. Through a 

dynamic blend of individual assignments, collaborative teamwork, and immersive business 

simulations, students will engage in real-world decision-making scenarios that mirror the 

complexities of contemporary business environments. The course includes two rigorous 

simulations, alongside critical tasks such as case analyses, strategic presentations, and 

reflective essays, all designed to foster integrative thinking and practical problem-solving 

grounded in thorough quantitative analyses. 

Section 3. Other Course Information 
3.1. Are there instructional staffing impacts? 

X No. Schedule Management.   

Explanation: Workload is available. This course was previously offered as MGMT 792 

Topics. This request assigns a permanent course title and number.  

3.2. Existing program(s) in which course will be offered (i.e., any current or pending 

majors, minors, certificates, etc.): Operations Management (M.S.) – Supply Chain 

Management Specialization, Operations Management (M.S.) – Business Analytics 

Specialization 

3.3. Proposed instructional method by university (as defined by AAC Guideline 2.4.3.A): R - Lecture 

3.4. Proposed delivery method by university (as defined by AAC Guideline 2.4.3.B and 2.4.3.B(A-1)): 

001 – Face to Face, 015 – Online Asynchronous 

3.5. Term change will be effective: Fall 2026 

3.6. Can students repeat the course for additional credit? No 

3.7. Will grade for this course be limited to S/U (pass/fail)? No 

3.8. Will section enrollment be capped? Yes, max per section: 20 

3.9. Will this course equate (i.e., be considered the same course for degree completion) with 

any other unique or common courses in the common course system database? No 

3.10. Is this prefix approved for your university? Yes 

Section 4. Department and Course Codes (Completed by University Academic 

Affairs) 
4.1. University Department: Ness School of Management and Economics 

4.2. Banner Department Code: SSME 

4.3. Proposed CIP Code: 52.0601 

Is this a new CIP code for the university? No 

 

NEW COURSE REQUEST 
Supporting Justification for On-Campus Review 

 
Nicole Klein  Nicole Klein  11/21/2025 

Request Originator   Signature  Date 

 

Joseph Santos  Joseph Santos  11/21/2025 

Department Chair  Signature  Date 

 

Jason Zimmerman  Jason Zimmerman  12/1/2025 

School/College Dean   Signature  Date 

1. Provide specific reasons for the proposal of this course and explain how the changes 

enhance the curriculum.    

This course has been taught as a special topics course for more than 5 years as a required 

capstone course in the Business Economics emphasis within the M.S. in Economics program. 

This advanced course challenges students to synthesize and apply the comprehensive 

knowledge they have acquired throughout their graduate studies in operations management to 
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develop and execute strategic business decisions, drawing on topics in operations, marketing, 

management, economics, and finance. MGMT 759 will provide an integrative experience for 

both non-thesis specializations in the Operations Management (M.S.) program – Business 

Analytics and Supply Chain Management. 

2. Note whether this course is:  

X Required  Elective 

3. In addition to the major/program in which this course is offered, what other 

majors/programs will be affected by this course?  

Students in the M.S. in Economics and M.S. in Operations Management may complete the 

course as an elective. 

4. If this will be a dual listed course, indicate how the distinction between the two levels will 

be made.  N/A 

5. Desired section size 20  

6. Provide qualifications of faculty who will teach this course.  List name(s), rank(s), and 

degree(s).  

Nacasius Ujah, Associate Professor, Ph.D. 

7. Note whether adequate facilities are available and list any special equipment needed for 

the course.  

Facilities are adequate.  No special equipment is needed. 

8. Note whether adequate library and media support are available for the course. 

Library and media support are adequate. 

9. Will the new course duplicate courses currently being offered on this campus? No 

10. If this course may be offered for variable credit, explain how the amount of credit at each 

offering is to be determined. N/A 


