SOUTH DAKOTA BOARD OF REGENTS
ACADEMIC AFFAIRS FORMS

Substantive Program Modification Form

UNIVERSITY: SDSU
CURRENT PROGRAM DEGREE: | Bachelor of Science (B.S.)
CURRENT PROGRAM Consumer Behavior
MAJOR/MINOR:
CURRENT SPECIALIZATION (If | N/A
applicable):
CIP CODE: 52.1401
UNIVERSITY DEPARTMENT: Ness School of Management and Economics
BANNER DEPARTMENT CODE: | SSME
UNIVERSITY COLLEGE: Arts, Humanities & Social Sciences
BANNER COLLEGE CODE: 3S

University Approval

To the Board of Regents and the Executive Director: I certify that I have read this proposal, that
1 believe it to be accurate, and that it has been evaluated and approved as provided by university

policy.

Dennis D. Hedge 10/30/2025
Vice President of Academic Affairs or Date
President of the University

1. This modification addresses a change in:

X | Total credits required within the discipline | X | Total credits of supportive course work
X | Total credits of elective course work Total credits required for program
Program name Existing specialization
CIP Code X | Other: Add B.A. degree for existing
programs

X | Modification requiring Board of Regents approval
Must have prior approval from Executive Director or designee
Effective date of change:
3. Program Degree Level:
D Associate Bachelor’s D Master’s D Doctoral
4. Category:
D Certificate D Specialization D Minor Major
S. If a name change is proposed, the change will occur:
On the effective date for all students
On the effective date for students new to the program (enrolled students will graduate from
existing program)
Proposed new name:
6. Is the program associated with a current articulation agreement? No
a. Ifyes, will the articulation agreement need to be updated with the partner
institution as a result of this minor program modification? Why or why not?
7. Primary Aspects of the Modification:

i
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Existing Curriculum

Proposed Curriculum (highlight changes)

Pref. | Num.| Title Cr. Hrs.| Pref. | Num. | Title Cr. Hrs.
System General Education Requirements 27 System General Education Requirements 27
System General Education Requirements — Electives 27 System General Education Requirements — Electives 24
SGR 1 - Written Communication 3 SGR 1 - Written Communication 3
SGR 1 — Written Communication 3 SGR 1 — Written Communication 3
SGR 2 — Oral Communication 3 SGR 2 — Oral Communication 3
SGR 3 — Social Sciences 3 SGR 3 — Social Sciences 3
SGR 4 — Arts and Humanities 3 SGR 4 — Arts and Humanities 3
SGR 4 — Arts and Humanities 3 SGR 4 — Arts and Humanities 3
SGR 5 — Mathematics 3 SGRS5—Mathematies 3
SGR 6 — Natural Sciences 3 SGR 6 — Natural Sciences 3
SGR 6 — Natural Sciences 3 SGR 6 — Natural Sciences 3
System General Education Requirements — Required 0 System General Education Requirements — Required 3
ECON | 202 | Principles of Macroeconomics (SGR 3) -- ECON | 202 | Principles of Macroeconomics (SGR 3) --
(Major Requirement) (Major Requirement)
MATH | 114 | College Algebra or higher (SGR 5) 3
College of Arts, Humanities and Social Sciences 4 College of Arts, Humanities and Social Sciences 4-6
Requirements Requirements
One declared minor outside of the -- One declared minor outside of the --
major discipline OR a second major OR| major discipline OR a second major OR
a teaching specialization. The minor a teaching specialization. The minor
may be a traditional minor within one may be a traditional minor within one
department or school or it may be department or school or it may be
interdisciplinary involving more than interdisciplinary involving more than
one department or school. The minor one department or school. The minor
can be in a different college. The minor can be in a different college. The minor
must be declared no later than the must be declared no later than the
student’s third semester of enrollment. student’s third semester of enrollment.
Capstone course within major - Capstone course within major --
BADM 485 Strategic Management BADM 485 Strategic Management
33 Upper Division Credits (300-400 -- 33 Upper Division Credits (300-400 --
level coursework inside and outside of level coursework inside and outside of
the major) the major)
Bachelor of Arts 6
Modern Foreign Language (6+) 6
Competency at the 202 level
(6 credits from one approved Modern
Foreign language from SGR #4 may be
counted toward goal)
Bachelor of Science 4 Bachelor of Science 4
Natural Sciences (10+) 4 Natural Sciences (10+) 4
Satisfying coursework must include Satisfying coursework must include
- at least two classes with laboratory - at least two classes with laboratory
components components
- at least two different prefixes - at least two different prefixes
(MATH and STATS courses do not count (MATH and STATS courses do not count
toward the Science requirement.) toward the Science requirement.)
(6 credits of SGR #6 are counted toward (6 credits of SGR #6 are counted toward this|
this goal) goal)
Major Requirements 65 Major Requirements 68
ACCT | 210 | Principles of Accounting I 3 ACCT | 210 | Principles of Accounting I 3
ACCT | 211 Principles of Accounting I1 3 ACCT | 211 | Principles of Accounting II 3
BADM | 101 Survey of Business 3 BADM | 101 | Survey of Business 3
BADM | 485 Strategic Management (Capstone) 3 BADM | 485 | Strategic Management (Capstone) 3
BLAW | 350 | Legal Environment of Business 3 BLAW | 350 | Legal Environment of Business 3
CA 230 | Consumer Engagement 3 CA 230 | Consumer Engagement 3
CA 289 | Consumers in the Market 3 CA 289 | Consumers in the Market 3
CA 412 | Consumer Policy Analysis 3 CA 412 | Consumer Policy Analysis 3
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Existing Curriculum

Proposed Curriculum (highlight changes)

Pref. Num. | Title Cr. Hrs. | Pref. Num. | Title Cr. Hrs.
CA 430 | Consumer Decision Making 3 CA 430 | Consumer Decision Making 3
ECON | 119 | First Year Seminar 1 ECON | 119 | First Year Seminar |
ECON | 201 | Principles of Microeconomics 3 ECON | 201 | Principles of Microeconomics 3
ECON | 202 | Principles of Macroeconomics (SGR 3) 3 ECON | 202 | Principles of Macroeconomics (SGR 3) 3
ECON | 319 | Seminar with Industry Leaders 1 ECON | 319 | Seminar with Industry Leaders 1
ENGL |379 | Technical Communications 3
FIN 310 | Business Finance 3 FIN 310 | Business Finance 3
HRM 460 | Human Resource Management 3 HRM 460 | Human Resource Management 3
LDR 435 | Organizational Leadership and Team 3 EBR 435 | Organizationaleadership-and Team 3
Development Development
MGMT | 360 | Organization and Management 3 MGMT | 360 | Organization and Management 3
MKTG | 370 | Marketing 3 MKTG | 370 | Marketing 3
MKTG | 475 | Consumer Behavior 3 MKTG | 475 | Consumer Behavior 3
MKTG | 476 | Marketing Research 3 MKTG | 476 | Marketing Research 3
OM 363 | Intro to Supply Chain Management 3 OM 363 | Intro to Supply Chain Management 3
PSYC | 101 General Psychology 3 PSYC 101 | General Psychology 3
Select one of the following 3
PSYC | 244 | Environmental Psychology
PSYC |331 | Industrial and Organizational
Psychology
PSYC | 358 | Behavior Modification
PSYC |406 | Cognitive Psychology
PSYC |432 | Human Factors Psychology
PSYC | 441 Social Psychology
STAT | 281 | Introduction to Statistics 3 STAT | 281 | Introduction to Statistics 3
Electives 24 Electives 19-21
Summary of Credits for Consumer Behavior (B.A.)
System General Education Requirements 27
AHSS College Requirements 6
Major Requirements 68
Electives 19
Summary of Credits for Consumer Behavior (B.S.)
System General Education Requirements 27 System General Education Requirements 27
AHSS College Requirements 4 AHSS College Requirements 4
Major Requirements 65 Major Requirements 68
Electives 24 Electives 21
Total number of hours required for specialization | 69 Total number of hours required specialization | 75-77
Total number of hours required for degree | 120 Total number of hours required for degree | 120

Academic Requirements

Students must earn a grade of “C” or better in BADM 485 - Strategic Management, FIN 310 -
Business Finance, HRM 460 - Human Resource Management (COM), and MGMT 360 -

Organization and Management (COM).

If a student chooses to double major in two or more majors offered through the Ness School of
Management and Economics, each major needs to have at least 15 credits that are distinct from the

other major(s).

8. Explanation of the Change:

The Ness School of Management and Economics has identified the following curriculum
changes for the Consumer Behavior major:
e Offer a B.A. degree for the existing Consumer Behavior program. This will expand the
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degree portfolio by providing a pathway for students who wish to incorporate a modern
language into their studies. It will also create a more streamlined path for students pursuing a
double major with another B.A. degree.

e Require MATH 114 College Algebra or higher to satisfy SGR #5 to obtain the level of
quantitative reasoning needed to succeed in upper-level courses.

e Add ENGL 379 Technical Communications to assure a high level of communication ability.

e Remove LDR 435 Organizational Leadership and Team Development due to overlap in
content within HRM 460 Human Resource Management.

e Include a “choose from” list of psychology course as an understanding of psychological
theories is fundamental to grasping consumer behavior.

For substantial modifications requiring Board approval, complete the items below.
References to external sources should be documented with a footnote (including web addresses
where applicable).

9. Date of approval from the Executive Director or designee.
9/23/2025
10. Identify the program modification requested.

SDSU is currently authorized to offer a B.S. in Consumer Behavior. The Ness School of
Management and Economics requests to add the B.A. degree for the Consumer Behavior major.
Offering a B.A. and B.S. degree for this major will allow their majors to pursue interests in the
arts, offer more flexibility, open career pathways, and increase the opportunities for students to
pursue dual majors. Most of the programs within the College of Arts, Humanities and Social
Sciences currently offer both B.A. and B.S. degree options for their majors. The college’s
Bachelor of Science requirements (completion of 10+ credits of Natural Science coursework)
would be replaced by the Bachelor of Arts requirement to complete 6+ credits of Modern
Foreign Language including the 202-level.

11. Provide justification for the desired modification.

The proposed changes will better position students for success in industry as well as further

academic studies. By incorporating more psychology, quantitative skills, and communication

skills, as well as the addition of the B.A. degree, students will be equipped with the following
advantages:

e Enhanced Understanding: Students will gain a strong foundation in the psychological
principles driving consumer decision-making. In addition, understanding cultural context is
important for understanding consumer behavior because culture shapes values, perceptions,
beliefs, and rituals that influence purchasing behavior in various ways.

o [Increased Employability: This specialized knowledge will make graduates highly competitive
in the job market, particularly in roles focused on marketing, market research, and consumer
insights. Professionals with modern language skills are highly sought after, particularly in
marketing and related industries.

e Advanced Study Opportunities: The quantitative skills and psychology background will better
prepare students for advanced studies in consumer behavior or related fields.

12. Would the requested modification require a change to the catalog description and/or the
program learning outcomes? If so, describe.
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The modification would require a minimum change to the catalog description to include the degree
requirements for the B.A. No other changes, including to student learning outcomes, would be
required.

13. Indicate the number of students currently enrolled in the program.

20 students

14. Describe the real impact to students.

Offering a B.A. option in Consumer Behavior will broaden academic opportunities for both
prospective and current students. Students who prefer to develop modern language skills will have
a degree path that aligns more closely with their personal and professional goals. This flexibility
not only makes the program more attractive to a wider range of students but also enhances career
readiness by opening doors to fields where language proficiency is highly valued.

15. Describe the real impact to the university.

The school will be better able to recruit and retain students in Consumer Behavior by offering
options for a B.S. and a B.A.

16. Describe any cost associated with the program modification.
No cost will be associated with this modification.

17. Describe any risks and unintended consequences associated with the program
modification.

There are no known risks or unintended consequences associated with the program modification.

18. Would this modification be effective for current and future students, or only students
who enroll following the change?

This modification will be effective for new students in the 2026-2027 academic catalog. Following
SDBOR Policy 2.6.2 existing students may elect a catalog of graduation that is later than their
initial catalog.
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