SOUTH DAKOTA BOARD OF REGENTS
ACADEMIC AFFAIRS FORMS

Substantive Program Modification Form

UNIVERSITY: SDSU
CURRENT PROGRAM DEGREE: Bachelor of Science (B.S.) and Bachelor of
Arts (B.A))
CURRENT PROGRAM MAJOR/MINOR: | Advertising
CIP CODE: 09.0903
UNIVERSITY DEPARTMENT: School of Communication and Journalism
BANNER DEPARTMENT CODE: SCJR
UNIVERSITY COLLEGE: Arts, Humanities and Social Sciences
BANNER COLLEGE CODE: 3S
University Approval

To the Board of Regents and the Executive Director: I certify that I have read this proposal, that
1 believe it to be accurate, and that it has been evaluated and approved as provided by university

policy.

Dennis D. Hedge 11/19/2025
Vice President of Academic Affairs or Date
President of the University

_________________________________________________________________________________________________|
1. This modification addresses a change in:

Total credits required within the discipline [  Total credits of supportive course work
Total credits of elective course work (0  Total credits required for program
0  Program name [0  Existing specialization
O  CIP Code [0  Other (explain below)
[0  Modification requiring Board of Regents approval
Must have prior approval from Executive Director or designee
2. Effective date of change: 2026-2027 Academic Year
3. Program Degree Level:
Associate [ Bachelor’s Master’s [ Doctoral [
4. Category:
Certificate [J Specialization [J Minor [ Major

S. If a name change is proposed, the change will occur:
L1 On the effective date for all students
L] On the effective date for students new to the program (enrolled students will graduate
from existing program)
Proposed new name:
6. Is the program being modified associated with a current articulation agreement?
Yes No [
a. Ifyes, will the articulation agreement need to be updated with the partner
institution following the approve of the program change? Please explain:
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We have articulation agreements with the following partner institutions/programs:

e Jowa Lakes Community College (ILCC) — Graphic Design Associate of
Applied Science degree program toward the Advertising (BS, BA) program
at SDSU;

e Lake Area Technical College (LATC) — Associate of Applied Sciences
degree program in Business Associate — Marketing/Management option
toward the Advertising (BS, BA) program at SDSU;

e Western Dakota Technical College (WDTC) — Associate of Applied
Sciences degree program in Business — Business and Technology toward
the Advertising (BS, BA) program at SDSU.

In Summer 2026, the School of Communication and Journalism at SDSU plans to
update these three articulation agreements upon approval of these curricula
revisions.

7. Primary Aspects of the Modification:

Existing Curriculum Proposed Curriculum (highlight changes)
Pref. \ Num. \ Title Cr.Hrs.| Pref. | Num. | Title Cr.Hrs.
Systems General Education Requirements 30 | Systems General Education Requirements 30
Systems General Education Requirements — Electives| 27 | Systems General Education Requirements — Electives 27
SGR 1 — Written Communication 3 SGR 1 — Written Communication 3
SGR 1 — Written Communication 3 SGR 1 — Written Communication 3
SGR 2 — Oral Communication 3 SGR 2 — Oral Communication 3
SGR 3 — Social Sciences 3 SGR 3 — Social Sciences 3
SGR 4 — Arts and Humanities 3 SGR 4 — Arts and Humanities 3
SGR 4 — Arts and Humanities 3 SGR 4 — Arts and Humanities 3
SGR 5 — Mathematics 3 SGR 5 — Mathematics 3
SGR 6 — Natural Sciences 3 SGR 6 — Natural Sciences 3
SGR 6 — Natural Sciences 3 SGR 6 — Natural Sciences 3
Systems General Education Requirements — Required] 3 Systems General Education Requirements — Required 3
ECON |201 Principles of Microeconomics 3 ECON | 201 |Principles of Microeconomics (3) 3
OR
ECON | 202 |Principles of Macroeconomics (3)
AHSS College Requirements 4-6 AHSS College Requirements 4-6
Additional required credits of coursework beyond Additional required credits of coursework beyond
SGRs, Major, and Support Courses SGRs, Major, and Support Courses
One declared minor outside of the - One declared minor outside of -
major discipline OR a second the major discipline OR a second
major OR a teaching major OR a teaching
specialization. The minor may be specialization. The minor may be
a traditional minor within one a traditional minor within one
department or school or it may be department or school or it may be
interdisciplinary involving more interdisciplinary involving more
than one department or school. than one department or school.
The minor can be in a different The minor can be in a different
college. The minor must be college. The minor must be
declared no later than the declared no later than the
student’s third semester of student’s third semester of
enrollment. enrollment.
Capstone course within major -- Capstone course within major --
ADV 442 Integrated Marketing ADV 442 Integrated Marketing
Comm. & Campaigns Comm. & Campaigns
33 Upper Division Credits (300- -- 33 Upper Division Credits (300- --
400 level coursework inside and 400 level coursework inside and
outside of the major) outside of the major)
Bachelor of Arts 6 Bachelor of Arts 6
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Existing Curriculum

Proposed Curriculum (highlight changes)

Pref. Num. | Title Cr.Hrs.| Pref. Num. | Title Cr.Hrs.
Modern Foreign Language (6+) 6 Modern Foreign Language (6+) 6
Competency at the 202 level Competency at the 202 level
(6 credits from one approved (6 credits from one approved
Modern Foreign language from Modern Foreign language from
SGR #4 may be counted toward SGR #4 may be counted toward
goal) goal)
Bachelor of Science 4 Bachelor of Science 4
Natural Sciences (10+) 4 Natural Sciences (10+) 4
Satisfying coursework must include: Satisfying coursework must include:
- at least two classes with laboratory - at least two classes with
components laboratory components
- at least two different prefixes - at least two different prefixes
(MATH and STATS courses do not (MATH and STATS courses do not
count toward the Science requirement.) count toward the Science requirement.)
(6 credits of SGR #6 are counted toward (6 credits of SGR #6 are counted toward
this goal) this goal)
Major Requirements 44 | Major Requirements 46
ADV 370 Advertising Principles 3 JADV 370 Advertising Principles 3
ADV 371 Adpvertising Copy & Design 3 ADV 371 Advertising Copy & Design 3
ADV 372 Advertising Media Strategies & 3 ADV 372 Media Planning 3
Studio
ADV 442 Integrated Marketing Comm. & 3 ADV 442 Integrated Marketing Comm. & 3
Campaigns (Capstone) Campaigns (Capstone)
ADV 472 Research & Planning 3
MCOM | 119 First-Year Seminar in 2 MCOM | 119 First-Year Seminar in 1
Communication and Journalism Communication and Journalism
MCOM | 210 Basic Media Writing 3 MCOM | 210 Basic Media Writing 3
MCOM | 220 Introduction to Digital Media 3 MCOM | 220 Introduction to Digital Media 3
MCOM | 270 Data Analysis in Communication 3 MCOM | 270 Data Analysis in Communication 3
OR 3)
STAT 281 Introduction to Statistics (3)
MCOM | 319 Seminar with Industry Leaders 1
MCOM | 331 Video Production 3 MCOM | 331 Digital Content Production 3
MCOM | 394 Internship 3 MCOM | 394 Internship 3
OR OR
MCOM | 494 Internship MCOM | 494 Internship
MCOM | 416 Mass Media in Society (3) 3 MCOM | 416 Mass Media in Society (3) 3
OR OR
ADV 476 Global and Multicultural ADV 476 Global and Multicultural
Adpvertising (3) Advertising (3)
MCOM | 430 Media Law 3 | MCOoM | 430 MediaLaw 3
MCOM | 487 Advertising and Public Relations 2
Agency Experience (1 credit per
semester)
Select 9 credits from the following: 9 Select 9 credits from the following: 9
ADV 314 Digital Promotions 3 ADV 314 Digital Promotion Strategies 3
ADV 411 Media Analytics 3 ADV 411 Media Analytics 3
ADV 472 Research & Planning 3 ADV 42 Research-&Plannine 3
ADV 491 Independent Study (1-4) 3
ADV 492 Topics (1-5) 3
ADV 498 Research (1-4) 3
CMST | 422 Persuasion 3 EMST | 422 Persuasien 3
MCOM | 219 Social Media Strategies 3 MCOM | 219 Social Media Strategies 3
MCOM | 265 Basic Photography 3 MCOM | 265 Basic Photography 3
MCOM | 430 Media Law 3
MCOM | 487 Advertising and Public Relations 1

Agency Experience
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Existing Curriculum

Proposed Curriculum (highlight changes)

Pref. Num. Title Cr.Hrs.| Pref. Num. | Title Cr.Hrs.
MKTG | 370 Marketing 3 MKTG | 370 Marketing 3
PUBR | 345 Public Relations Writing 3 PUBR | 345 Public Relations Writing 3
RECR | 411 Sports Marketing 3
Electives (Taken as needed to complete any additional 40-42 | Electives (Taken as needed to complete any additional | 38-40
degree requirements) degree requirements)
Summary of Credits for Advertising (B.A.)
System General Education Requirements 30 | System General Education Requirements 30
AHSS College Requirements 9 AHSS College Requirements 9
Majors Requirements 44 | Majors Requirements 46
Electives 40 ] Electives 38
Summary of Credits for Advertising (B.S.)
System General Education Requirements 30 System General Education Requirements 30
AHSS College Requirements 7 AHSS College Requirements 7
Majors Requirements 44 Majors Requirements 46
Electives 42 Electives 40
Total number of hours required for major | 51-53 Total number of hours required for major | 53-55
Total number of hours required for degree | 120 Total number of hours required for degree | 120

Academic Requirements:

Advertising majors must have a GPA of 2.5 in required courses for the major, and must have
grades of “C” or better in all major requirements. Students can not pursue a double major in any
combination of Advertising, Journalism, or Public Relations. Students may pursue minors within
the School of Communication and Journalism.

8. Explanation of the Change:

Advertising faculty met as a curriculum taskforce during the 2024-25 academic year and came up
with some revisions to the Advertising major due to changing industry demands. As a school,
faculty decided to reduce MCOM 119 First-Year Seminar in Communication and Journalism to 1
credit focused on student success in the school at SDSU, with a new one-credit course required for
all school majors, MCOM 319 Seminar with Industry Leaders. Adding the MCOM 319 course will
provide all students additional career preparation as they prepare to leave SDSU and enter the

workforce.

Some changes allow for more student flexibility in choice of fulfilling a major requirement, such as

the ability to take ECON 201 Principles of Microeconomics or ECON 202 Principles of
Macroeconomics, or the choice between MCOM 270 Data Analysis in Communication or STAT
281 Introduction to Statistics. Students also have much more flexibility with fulfilling major
electives, including the addition of RECR 411 Sports Marketing, ADV 491 Independent Study,
ADV 492 Topics, ADV 498 Research, and 1 credit of the new MCOM 487 Advertising and Public
Relations Agency Experience course. In part because of these additions to the electives list, faculty
decided to remove CMST 422 Persuasion, as this course was not as relevant to advertising as other

courses.

Several courses’ titles were updated due to changing industry trends, including ADV 372 to Media
Planning, MCOM 331 to Digital Content Production, and ADV 314 to Digital Promotion

Strategies.

MCOM 430 Media Law was changed to an elective with ADV 472 Research and Planning
replacing that course as a required course in the major. This change is due to industry demand for
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new employees having research skills that would precede completing any advertising campaign.

The biggest change is to add two more credits as required for the major requirements, specifically a
new course that is called MCOM 487 Advertising and Public Relations Agency Experience. This
course will be a one-credit course that students take across two semesters as part of the major
requirements (for a total of two credits that are required). Students may take the one-credit course
an additional semester as an elective if they so choose. This new course will meet industry demand
for students who have direct experience with a student-run advertising and public relations agency.
This requirement will be vital for students who historically may have completed an internship
and/or have work experience but not experience that is specific to an agency. Many of our industry
partners are advertising and/or public relations agencies, and this experience will prepare students
to succeed in their roles as employees of these industry partners upon graduation.

Page 5 of 5



